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MISSION VISION

To plan, collaborate and implement To be a favorite year-round Pacific Northwest
destination marketing to inspire and destination for regional and global visitors and
connect visitors with unique experiences to strengthen the county economy through
and local products and generate sustainable tourism growth by promoting
sustainable tourism growth county-wide. authentic experiences while protecting and

preserving natural resources and heritage.
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2019 WORK & MEASURABLE OUTCOMES
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E from Pacific County 2019-20 Special project grant for Pacific County Tourism Fund

T Tourism Fund for Busiljmess Travel and Outdoor . .

o (CONTINUED) Recreational Development (collaboration with Pac. Co EDC)

8 *Best year ever for visitor spending and lodging tax collection

ECONOMIC IMPACT OF TOURISM IN PACIFIC COUNTY"

w Pacific Co. Visitor m/l . )
Spending In 2019 L. i a‘ Visitor Spending 500/
0

- Visitor spending has grown by
$200.3 mllllon per Pacific. Co. resident Uver 2 llll-l] JOhS Or $51 miuion

A7 over201  SR093MIOLZe o Pacific County cince 2013

WA State 1 4.57, . Approximately
#5 GROWTH IN STATE odging taxes $1 358,000 = $51.6 million

Pacific Co. in Lodging Sales

Pacific County Visitor Spending in Millions

*Dean Runyan Associates, Washington State
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